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A  L a s t i n g  I m p r e s s i o n  

W i t h  E v e r y  C l i e n t



Since you get more joy out of 
giving joy to others, you 

should put a good deal of 
thought into the happiness 

that you are able to give.

E L E A N O R  R O O S E V E L T



Question:
W H A T ’ S  T H E  M O S T  M E M O R A B L E  
G I F T  Y O U ’ V E  E V E R  R E C E I V E D ?
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Q U E S T I O N  # 2 :  W H A T ’ S  T H E  
M O S T  M E M O R A B L E  G I F T  
Y O U ’ V E  E V E R  G I V E N  A  C L I E N T ?



1) COMMISSIONED PORTRAIT

2) PERSONALIZED GUEST BOOK

3) MONOGRAMMED TRAVEL ITEM

4) ONE-OF-A-KIND HOME ITEM

5) CUSTOM OFFICE ITEM

BONUS TIP: For a truly unique gifting experience, seek out local artisans in your area. 
You’ll end up with a one-of-a-kind gift and you’ll be supporting your local community: a 
win-win! Plus, working with local artists will give you the chance to get to know new 
people… which could increase your referral network in the future!

P E R S O N A L I Z E D  G I F T S

When you give a personalized gift, you’re showing 
that a) you understand the person’s interests and b) 
you appreciate and care about them as an individual.



1) SUBSCRIPTION BOXES FOR EVERY INTEREST

2) SPORTS FANATICS

3) BOOK WORMS ONLY

4) THE GREEN THUMB CLUB

5) MUSIC LOVERS

BONUS TIP: When you’re dealing with hobbies, it’s important to have at least some 
knowledge in the subject area. If you don’t, enlist the help of an expert who can help you 
avoid an embarrassing faux paus. Mixing up a specialized tool, sports team, or band will 
render your well-meaning gift useless… and make it look like you either weren’t paying 
attention to your client or are clueless about an area that is important to them.

H I G H L I G H T  O N  H O B B I E S

Be sure to make notes in your CRM about each 
client’s hobbies as you work with them. That way, 
you’ll have lots of great options when it’s gifting time!



L O V E  O N  T H E I R  L O V E D  O N E S

Showing someone you sincerely care about the people 
they care about is one of the quickest — and most 
effective — ways to build lasting relationships.

1) FUN FOR THE ENTIRE FAMILY

2) GIFTS FOR KIDS

3) GIFTS FOR PETS

4) SPOUSAL SUPPORT

5) SHARE SOME KUDOS

BONUS TIP: People love talking about their families and pets! Start asking casual 
questions early in your relationship and record the details in your CRM record under that 
person. You never know when it might come in handy to remember that someone’s son is a 
superfan of Spider-Man, or that her husband has always wanted to play at Augusta.



BONUS TIP: If you opt for a food or drink gift, make sure you have all the information! 
Beware of common food allergies (especially nuts and tree nuts), dietary or cultural 
restrictions, and people who don’t consume alcohol. When in doubt (read: if you’re not 
absolutely, 100% sure), always opt for another option!

C R A Z Y - C O O L  C O N S U M A B L E S

Gift cards get a bad rap: while they can be impersonal 
if no thought is given, they can also be great tools 
when used correctly!

1) NOT-YOUR-AVERAGE BOUQUET

2) CANDY, CANDY, AND MORE CANDY

3) FULL FRIDGE FOR THE WIN

4) INTENTIONAL GIFT CARDS 

5) FANDOMS FOR EVERY ROOM



BONUS TIP: Is one of your clients having a baby? Don’t just send a gift for the child: 
send something thoughtful for every member of the family… especially the often-
overlooked older siblings. Custom “Big Brother!” or “Big Sister!” gifts are all the rage 
these days and will help you secure hero status.

E X P E R I E N C E S  &  S E R V I C E S  

Don’t be afraid to celebrate fun milestones like half 
birthdays, work anniversaries, or even pop-culture-
driven days like “National Donut Day” to create 
special, unexpected experiences for your clients.

1) CLASSES FOR EVERY OCCASION

2) CLEAN IT UP

3) RELAX TO THE MAX

4) DINNER (IN!) IS SERVED

5) RECREATION NATION



W I N S T O N  C H U R C H I L L



Want more fun content like this?
S I G N  U P  F O R  M Y  F R E E  N E W S L E T T E R  A T  
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